WHAT IS BRANDING?

A COMPREHENSIVE LOOK AT HOW TO OPTIMIZE YOUR BRAND

YOUR PROMISE WHAT YOUR
TO YOUR CUSTOMER CAN
CUSTOMER EXPECT FROM YOU
{ { { % { {
RECOGNITION INCREASE NEW EMPLOYEE TRUST SUPPORTS
IN VALUE CUSTOMERS PRIDE & WITHIN THE ADVERTISING
SATISFACTION MARKETPLACE EFFORTS

WHO ARE YOU? WHO IS YOUR WHAT PROBLEM WHAT MAKES
AUDIENCE? DO YOU SOLVE? YOU DIFFERENT?

WHO ARE YOU NOW? WHO DO YOU WHO DO YOUR
WANT TO BE? CUSTOMERS THINK
YOU ARE?

STEPS TO CRAFTING YOU

[
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GET A LOGO WRITE YOUR INTEGRATE CREATE A
BRAND MESSAGING YOUR BRAND VOICE
ACROSS YOUR
ORGANIZATION

DEVELOP DESIGN TEMPLATES/ BE TRUE TO BE CONSISTENT
TAGLINE BRAND STANDARDS YOUR BRAND

TARGET CONTENT MARKETING MEASUREMENT
AUDIENCE CHANNELS & SMART GOALS

7 mnl@l @halfandhalfcreative

u @halfnhalfcreate
www.halfandhalfcreative.com



