
SOCIAL MEDIA CHEAT SHEET

D E M O G R A P H I C S

A D V E R T I S I N G

B E S T  P R A C T I C E S

F
A

C
E

B
O

O
K

IN
S

T
A

G
R

A
M

T
W

IT
T

E
R

L
IN

K
E

D
IN

52% 48%
MALEFEMALE

OF USERS
LOGIN DAILY

1,000,000,000
USERS HAVE

INSTAGRAM ACCOUNTS

25,000,000
COMPANIES HAVE

INSTAGRAM ACCOUNTS

63%

52%
ONLY

OF SMALL
BUSINESSES ARE
ON INSTAGRAM

43%
OF INSTAGRAM USERS

HAVE COLLEGE DEGREES

59%
OF MILLENNIALS
HAVE ACCOUNTS

37%
OF ADULTS

HAVE ACCOUNTS

89%
OF USERS AND

BUSINESSES ARE
OUTSIDE OF THE USA

11%
OF USERS AND

BUSINESSES ARE
WITHIN THE USA

75% 57% 47% 23% 8%
OF PEOPLE
AGE 18-24

OF PEOPLE
AGE 25-29

OF PEOPLE
AGE 30-49

OF PEOPLE
AGE 50-64

OF PEOPLE
AGE 65+

130
MILLION

SHOP POSTS ARE
CLICKED MONTHLY

200
MILLION

USERS VISIT >1 BUSINESS
ACCOUNT PER DAY

1 3OUT OF

MOST VIEWED STORIES
ON INSTAGRAM ARE FROM

BUSINESS ACCOUNTS
VIDEOS GET TWO TIMES THE
ENAGAGEMENT AS PHOTOS

73% 70

2x
%

OF USERS SAY IT’S THE
BEST WAY TO REACH
THEM

OF SHOPPERS
DISCOVER

NEW PRODUCTS
THROUGH INSTAGRAM

T Y P E S  O F  PA I D  A D V E R T I S I N G

THE COST OF
1000 IMPRESSIONS

TIPS FOR USING
INSTAGRAM PAID ADS

PHOTOS SPONSORED MAPPED - GUIDED STORY VIDEO IGTV CAROUSEL

ALWAYS TAG YOUR LOCATION
THEY GET 79% MORE
ENGAGEMENT

UTILIZE USER-GENERATED
CONTENT, IT HAS A 4.5%
CONVERSION RATE

IMAGES WITH FACES GET 38%
MORE LIKES, MAKE IT PERSONAL

50% OF USERS SEARCH BASED
ON #, THESE LAND YOU ON THE
EXPLORE PAGE (12.6% ENGMNT.)

STUDY OTHER PAGES OF
COMPETITORS AND INDUSTRY
PROFESSIONALS

PARTNER WITH AN INFLUENCER
THERE ARE OVER 500k ACTIVE

69% OF MARKETERS SAY INSTAGRAM ADS

WILL ACCOUNT FOR A MAJORITY OF

THEIR MARKETING BUDGET

BEST
TIMES TO POST THURSDAY

5AM, 11AM,
3PM, 4PM

SQUARE PORTRAIT LANDSCAPE

1080 x 1080

1080 x 6081080 x
1350

www.halfandhalfcreative.com


